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You can do this!



Magnificent 
Miniatures 
Tiny Art Show



Select a 
Theme



Overcoming 
Silos

Leverage 
Relationships

Organizational 
Buy In



Goals
• Mission Statement and 

Long Range Plans
• Library Collection and 

Services
• Passive Program



Executing the 
Program: 
The Kits



Executing the 
Program: 

Registration 
Form



Magnificent 
Miniatures 
Exhibition: 
Project Planning

• Create Project Timeline
• Securing Venue/Space
• Galvanizing Staff



Magnificent Miniatures 
Exhibition-Installation

• Display Design



Magnificent Miniatures 
Exhibition-Installation

• Materials Needed
• Spatial Planning

• Template and Labels



Magnificent Miniatures 
Exhibition-Installation

• Post Installation Plan/Engagement with 
Patrons

• Assessment







Magnificent Exhibition: 
Digital

• Digital Platforms: Omeka
• Community Connection through Art

http://bit.ly/3KqnRoE

http://bit.ly/3KqnRoE








Marketing 
Channels

Digital Signage



Marketing 
Channels

Social Media



Marketing 
Channels

PAO- Pointer View & Social Media



Marketing 
Channels

Word of Mouth



Lessons Learned 

Participation rate: Your 
mileage may vary Go with a theme Timing matters

Don't be afraid to try 
something new and don't 
let perfectionism weigh 

you down

Collect good data
Artist 

Statements/Incorporating 
technology mediums

Again…PLAN EARLY!



Questions?



Archive of Slides



Lessons 
Learned- Jenn

Don't be afraid to try 
something new and don't let 
perfectionism weigh you down

Collect good data



Lessons Learned: 
Lisa

PLAN EARLY!!!

Artist Statements/Incorporating 
technology mediums

Again…PLAN EARLY!



Lessons 
Learned 

Participation rate: Your mileage may vary

Go with a theme

Timing matters

Don't be afraid to try something new and don't let perfectionism 
stop you from progress

Collect good data

Artist Statements/Incorporating technology mediums

Again…PLAN EARLY!
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Magnificent 
Miniatures 
Exhibition: 
Project Planning
• Visitor Personas
• Unifying Theme



Magnificent Miniatures 
Exhibition: 
Project Planning

• Create Project Timeline



Overview:

• Magnificent Miniatures Tiny Art Show
• Use Canvases for Physical Exhibit
• Voting and Winners
• Online Exhibit



Overcoming Silos

Leverage 
Relationship

s

Organizatio
nal Buy In

"Head of Aristotle. Vienna, Museum of Art History, Collection of 
Classical Antiquities." by Sergey Sosnovskiy is licensed under CC BY-SA 
2.0.

"The whole is greater than 
the sum of its parts"



Executing the Program
• The Kits



Executing the Program
• Registration form



Executing the Program
•  Create a  LibGuide



Magnificent 
Miniatures Exhibition: 
Project Planning

• Visitor Personas
• Unifying Theme

• Securing Venue/Space
• Galvanizing Staff 
• Create Project Timeline



Magnificent 
Miniatures 
Exhibition-
Installation

• Materials Needed
• Spatial Planning

• Template and Labels
• Artist Statements/Incorporating technology mediums
• Exhibit Opening

• Engagement with patrons/guestbook/assessment





Executing 
the 

Program: 
Libguide



Magnificent Exhibition: 
Digital

• Permission Forms/Communication
• Design/Layout

• Winners
• Longevity/Accessibility
•  Additional Exhibition Opportunities

• Community Connection through Art
• Digital Platforms: Omeka



Marketing

• Tiny Art Program
• Magnificent Miniatures Exhibit & Voting
• Digital Exhibit



Marketing Channels

• Digital signs in the library
• Digital signs in the mess hall
• Reels on IG
• Social media posts on FB & IG
• PAO- Pointer View newspaper article & higher level social media 

coverage
• WORD OF MOUTH

Different channels were more successful, depending on the phase



Lessons Learned - Lori

• Participation rate: Your mileage may vary 
• Go with a theme 
• Bake in all permissions needed early on
• Capture email for reminders
• Buy the right supplies and label, label, label. 
• Make the experience pleasant for library staff
• Timing matters
• Plan early



Lessons Learned- Jenn

• Leverage connections with other organizations
• Start a BUZZ
• Plan early
• Don't hesitate to repeat similar content on social media
• Integrate your initiatives into other organizations' initiatives 

(#westpointinspires)



Lessons Learned: Lisa

• Again…plan early!
• Organization! 
• Set your goals for the art exhibition
• Organize activation events-In addition to an opening night, explore 

other ways to attract patrons to see your exhibition, Invite everyone 
including VIPS

• Have a post show plan
• Accept help, people want to assist!
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